
 

1 

 

  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

Consolidated Assessment 

Report 

Activity: Training of Learners 
Reference Number: 2023-2-EL01-KA210-ADU-000170360 



 

2 

 

 

 

 

 

 

 

This document was developed in the framework of the project 

DREAM: Digital Readiness Empowering Ambitious Middle-Aged 

Women Entrepreneurs (Reference Number: 2023-2-EL01-

KA210-ADU-000170360) with contribution from both partners of 

the project. 
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1. Introduction 
The DREAM project (Digital Readiness Empowering Ambitious Middle-Aged 

Women Entrepreneurs - 2023-2-EL01-KA210-ADU-000170360) is an Erasmus+ KA210 

initiative designed to strengthen the digital readiness and entrepreneurial ca-

pacity of middle-aged women across Europe. The project addresses the well-

documented gender gap in digital skills and entrepreneurship by offering tar-

geted learning pathways in four (4) key areas: digital marketing, website devel-

opment, social media management, and data analysis. 

While seeking to enhance digital competences, entrepreneurial mindset, and 

empowerment among middle-aged women across Europe, the project imple-

mented a series of Trainings for Learners (ToL), implemented by both partners 

(BWC & AFAEMME), at local levels. The trainings targeted women aged 45+ with 

tailored learning modules in the above-mentioned key areas, as well as in fund-

ing opportunities for digital transformation of female SMEs. 

The present consolidated report summarizes and cross-examined both organiza-

tions’ findings to provide a comprehensive overview of the Training of Learners 

activity’s overall effectiveness and impact.  
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2. About the Findings 
Both BWC (21 participants) and AFAEMME (15 participants) conducted pre- and 

post-training self-assessments using a 1–5 scale to evaluate knowledge, 

confidence, and motivation in key digital skills areas.  

Specifically, prior to the trainings, participants were provided with pre-training 

self-assessment questionanires, to assess their skills and knowledge level at pre-

training stage. Afterwards, the participants were distributed with another, similar 

questionnaire, the post-training self-assessment questionnaire, in order to re-

evaluate their knowledge and assess the competences obtained from the 

training.  

The questionnaires, distributed mainly online, had the following structure: 

Pre-training Self-Assessment Questionnaire 
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Post-training Self-Assessment Questionnaire 

 

Participants also provided qualitative feedback on the training experience, key 

takeaways, and improvement suggestions. The analysis integrates both 

quantitative and qualitative dimensions to assess impact at participant and 

organizational levels. 
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3. Comparative Quantitative Analysis 
The comparison of post-training self-assessments demonstrates that both 

AFAEMME and BWC participants reported significant improvements across all as-

sessed skill areas. Scores were consistently high, averaging between 4.6 and 4.9 

out of 5. Participants from both cohorts showed strong mastery in digital tool ap-

plication, online strategy development, and confidence in leveraging digital op-

portunities. 

 

Figure 1. Comparison of post-training averages between AFAEMME and BWC. 

 

 

Figure 2. Overall satisfaction comparison across organizations. 
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4. Consolidated Qualitative Findings 
Across both organizations, participants highlighted the following qualitative im-

pacts and themes: 

• Increased confidence and reduced fear of technology; stronger digital self-

efficacy. 

• Enhanced understanding of strategic marketing, branding, and online en-

gagement. 

• Practical application of social media tools, CRM, and content management 

techniques. 

• Recognition of the importance of continuous learning and networking among 

women entrepreneurs. 

• Common requests for more practical exercises, personalized mentorship, and 

extended duration of sessions. 
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5. Conclusions & Recommendations 
The consolidated evaluation of the Training of Learners under the DREAM project 

confirms a highly positive impact across both partner organizations. Participants 

demonstrated measurable growth in digital readiness, motivation, and entrepre-

neurial mindset. The results reinforce the DREAM project’s relevance in address-

ing the digital skills gap among women aged 45+. 

Recommendations for future implementation include: (1) integrating mentorship 

and peer learning components; (2) enhancing interactivity and case-based ex-

ercises; (3) aligning content with emerging digital trends such as AI and automa-

tion; and (4) ensuring follow-up opportunities for participants to apply and sustain 

acquired competences. 
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6. ANNEXES 
 

Pre-training Self-Assessment Questionnaires (AFAEMME) 
 

The Pre-training Self-Assessment Questionnaires of the participants in AFAEMME’s 

Training of Learners can be accessed here. 

 

Post-Training Self-Assessment Questionnaires (AFAEMME) 
The Post-training Self-Assessment Questionnaires of the participants in AFAEMME’s 

Training of Learners can be accessed here. 

 

Pre-training Self-Assessment Questionnaires (Balkan Women 

Coalition) 
The Pre-training Self-Assessment Questionnaires of the participants in Balkan 

Women Coalition’s Training of Learners can be accessed here. 

 

Post-training Self-Assessment Questionnaires (Balkan Women 

Coalition) 
The Post-training Self-Assessment Questionnaires of the participants in Balkan 

Women Coalition’s Training of Learners can be accessed here. 
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